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Nearly 9 in 10 Canadians Shopping North of the Border This Holiday
Season

RetailMeNot.ca consumer survey reveals nearly half of Canadians shop less in the United States now that Black
Friday and Cyber Monday discounts are available in Canada

TORONTO, Nov. 13, 2014 /PRNewswire/ -- Canadians are taking the classic carol "I'll Be Home for Christmas" to a
whole new level this season! According to the latest consumer trends survey from digital offers website
RetailMeNot.ca, 87 per cent of Canadians will shop for most of their holiday gifts in-store at Canadian retailers,
and 21 per cent will shop for most gifts online with Canadian e-tailers this holiday season.
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"A RetailMeNot.ca survey showed that 44 per cent of shoppers indicated that they do less holiday shopping in
the U.S. now that Black Friday and Cyber Monday are in Canada. Unfortunately, many Canadians don't know
how to take full advantage of pre-holiday savings," says Angela Self, co-founder of Smart Cookies, the daily
guide to living a sweet life debt-free. "Only 29 per cent of Canadians are planning to shop online during Cyber
Monday, which is much lower than our savvy neighbours to the south, where 47 per cent of Americans plan on
snagging sales on Cyber Monday."

Additionally, while 57 per cent of Canadians surveyed see Black Friday as an opportunity to get great deals
before the holidays, only 13 per cent plan to actually shop on Black Friday and Cyber Monday this holiday
season.

Although more than half (54 per cent) of Canadians polled believe everything from toys and clothes to jingle
bells are marked up heading into the holidays, this does not damper the joyful spending spirit, as nearly one-
fifth (19 per cent) of Canadians plan to spend more than $1,000 on gifts. The average Canadian surveyed plans
to spend $588 this holiday shopping season; British Columbia residents will be spending the biggest bucks,
totaling $624 on average.

When it comes to the holidays, Canadians are true to their good-hearted reputation, with 89 per cent of
respondents purchasing gifts for family and friends because they enjoy the act of giving, not because they feel
obligated to do so. However, the latest RetailMeNot.ca survey also revealed that Canadians are not taking the
necessary precautions to avoid a holiday spending hangover. Nearly half (48 per cent) of those Canadians
surveyed do not know where to find the best Black Friday deals.

Other survey findings include:

¢ Guilty guys: 31 per cent of Canadian men purchase gifts because they feel pressure to do so.

¢ Selfless giving: 84 per cent of Canadians purchase gifts regardless of whether or not they will receive
one in return.

¢ Quality over quantity: Nearly half (48 per cent) of Alberta residents said they buy as few gifts as
possible.

e It's not me, it's you: 56 per cent of Canadian men find Canadian women more difficult to shop for, while
58 per cent of women think men are more difficult to buy for.

¢ North-South divide: Food and entertainment gifts top the list for Canadians (63 per cent) this year, while
Americans prefer clothes (67 per cent).

To lend a helping hand this holiday season, RetailMeNot.ca teamed up with Angela Self and Katie Dunsworth of
Smart Cookies to offer savvy spending tips and tricks. Here are a few of their insider ideas for holiday shopping
and savings:

¢ Create a spending plan: With Black Friday and Cyber Monday now in Canada, you can save big on hot
ticket items without crossing the border. Stick to your budget by allocating a certain amount of money to
Black Friday purchases and do not go beyond that number.

e On Cyber Monday, stack your savings: In addition to the great prices, look for online promo codes.
After all, a 10 or 15 per cent savings can make a big difference, especially on items like electronics, which
1 in 3 Canadians plan to buy this holiday season.

¢ Start early for the best deals on "must-buy" gifts: In order to get the best deals on the best items,
you need to start planning. Prioritize your "must-buy" items and try to hunt those down first by heading to


http://www.prnewswire.com/
http://www.retailmenot.ca/
http://smartcookies.com/

the stores or online early.

¢ Know when to wait: Popular seasonal gifts like clothing or toys tend go on special later in December as
retailers move to push more product off the shelves. So if you're willing to wait and risk a smaller selection
for the less important gifts, you may get the best deals.

e Ask for extras: When shopping on Black Friday or Cyber Monday for expensive items like electronics, you
may also be eligible for free add-ons like a service plan or an accessory. All you have to do is ask or do a
quick search on RetailMeNot.ca for a coupon code for additional savings!

RetailMeNot.ca regularly conducts consumer behaviour surveys to examine the buying habits of Canadians.
About the Canadian surveys:

From November 3 to 4, 2014, an online survey was conducted among 1,505 randomly selected Canadian adults
who are Angus Reid Forum panelists. The margin of errora€”which measures sampling variabilitya€”is +/- 2.5
%, 19 times out of 20. The results have been statistically weighted according to education, age, gender and
region (and in Quebec, language) Census data to ensure a sample representative of the entire adult population
of Canada. Discrepancies in or between totals are due to rounding.

From October 23 to October 24, 2013, an online survey was conducted among 1,519 randomly selected
Canadian adult residents who are Angus Reid Forum panelists. The margin of errora€”which measures sampling
variabilitya€"is +/- 2.5%, 19 times out of 20. The results have been statistically weighted according to
education, age, gender and region (and in Quebec language) Census data to ensure a sample representative of
the entire adult population of Canada. Discrepancies in or between totals are due to rounding.

About the U.S. survey:

The RetailMeNot November 2014 Survey was conducted by The Omnibus Company between October 27" and

November 5th, 2014 among 1,027 U.S. residents ages 18 and over, using an e-mail invitation and an online
survey. Quotas are set to ensure reliable and accurate representation of the entire U.S. population ages 18 and
over. Results of any sample are subject to sampling variation. The magnitude of the variation is measurable and
is affected by the number of interviews and the level of the percentages expressing the results. In this particular
study, the chances are 95 in 100 that a survey result does not vary, plus or minus, by more than 3.1 percentage
points from the result that would be obtained if interviews had been conducted with all persons in the universe
represented by the sample. The margin of error for any subgroups will be slightly higher.

About RetailMeNot, Inc.

RetailMeNot, Inc. (www.retailmenot.com/corp/) operates the world's largest marketplace for digital offers. The
company enables consumers across the globe to find hundreds of thousands of digital offers from their favorite
retailers and brands. During the 12 months ended September 30, 2014, RetailMeNot, Inc. experienced more
than 655 million visits to its websites. In 2013, RetailMeNot estimates $3.5 billion in its paid retailer sales were
attributable to consumer traffic from digital offers in its marketplace. The RetailMeNot, Inc. portfolio includes
www.RetailMeNot.com, the largest digital offer marketplace in the United States; www.RetailMeNot.ca in
Canada; www.VoucherCodes.co.uk, the largest digital offer marketplace in the United Kingdom; www.Deals.com
in Germany; www.Actiepagina.nl, a leading digital offer site in the Netherlands; www.Ma-Reduc.com and Bons-
de-Reduction.com, leading digital offer sites in France; www.Poulpeo.com, a leading digital offer site with cash
back in France; and www.Deals2Buy.com, a leading digital offer site in North America. RetailMeNot, Inc. is listed
on the NASDAQ stock exchange under the ticker symbol "SALE." Investors interested in learning more about the
company can visit: http://investor.retailmenot.com/.

Be sure to "like" RetailMeNot, Inc. on Facebook and follow the company via Twitter @retailmenotinc.
For more information or to schedule an interview, please contact:

Rachael Collier

Citizen Relations

416 306 6641 office

416 995 1432 mobile
rachael.collier@citizenrelations.com

Kristen Nelson
RetailMeNot, Inc.

+1 832 398 5792 mobile
knelson@rmn.com

Logo - http://photos.prnewswire.com/prnh/20130312/DA74245L0GO


http://www.retailmenot.com/corp/
http://investor.retailmenot.com/
https://www.facebook.com/retailmenotinc
https://twitter.com/RetailMeNotInc
mailto:rachael.collier@citizenrelations.com
mailto:knelson@rmn.com
http://photos.prnewswire.com/prnh/20130312/DA74245LOGO

https://retailmenot.mediaroom.com/2014-11-13-Nearly-9-in-10-Canadians-Shopping-North-of-the-Border-This-
Holiday-Season



https://retailmenot.mediaroom.com/2014-11-13-Nearly-9-in-10-Canadians-Shopping-North-of-the-Border-This-Holiday-Season

