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Parents Break the Bank and Make Sacrifices to Help Fund Their Child's
Education
Parents surveyed plan to spend $659 on school-related costs throughout the year

-- 3 in 4 parents surveyed have spent less money on something for themselves because of their child's
education costs

-- During the school year, over half (56%) of parents surveyed would take actions specifically to impress others

AUSTIN, Texas, July 21, 2014 /PRNewswire/ -- Gone are the days when parents thought pencils and Trapper
Keepers were enough to start the school year. Now school-related expenses include hefty costs on
extracurricular activities and the latest trendy clothing! According to a recent survey conducted by digital offers
destination RetailMeNot (www.retailmenot.com) and The Omnibus Company (www.omnibus.com), parents
spend, on average, $659 on school-related costs throughout the year per family.

"It's important to factor in the costs of extracurricular activities in order to stay within budget for the school
year," says Trae Bodge, senior lifestyle editor for The Real Deal by RetailMeNot. "Surprises usually do come up
during the year. Whether it's a birthday party for the classroom or a fundraiser for art class, there are plenty of
ways to save and stretch your budget by shopping early and always looking for discounts."

According to the survey, 67% of parents start their back-to-school shopping by the end of July, which is down
slightly from last year (71%). 

Extracurricular expenditures

Nearly 9 in 10 parents (88%) surveyed report that their child participates in extracurricular activities during the
school year. These activities add significant costs onto parents' education expenditures—on average, they add
up to $396 throughout the school year. Moreover, working parents are spending even more than non-working
parents to keep their kids involved ($428 vs. $301).

Whether kids are participating in sports teams (53%), class day-trips (53%), music or theater clubs (32%) or
fundraising (32%), costs associated with these activities mount up. Almost all parents (90%) acknowledge
contributing monetarily to extracurricular student activities or school-related fundraising.

 

School sacrifices

Research suggests that school-related costs impact the spending habits of parents. In fact, 3 in 4 parents have
spent less on something for themselves specifically because of their child's education costs. And more working
parents than non-working parents (78% vs. 68%) have spent less on items for themselves due to school fees.
The top items parents have cut back on for themselves include clothing or shoes (56%), dining out (55%) and
vacations (49%).

The ways people are back-to-school shopping may be shifting as well, as online shopping is increasingly playing
a larger role in the season. Only 60% of parents plan to shop mostly or completely in a physical store this year,
compared to more than 7 in 10 (72%) who did so last year.

 

Parents dress to impress

 

School volunteering means more than just helping the kids. Research found that over half of parents (56%)
would take an action specifically to impress others, and volunteering for school events tops the list (40%).
What's more, 34% of these parents admit they would dress up for school events, donate to or attend fundraising
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events to see and be seen. Additional activities that these parents admit to doing specifically just to impress
others:

Buying their child name-brand, popular or expensive clothing (30%)
Donating money to the school (24%)
Purchasing their child the latest gadgets (24%)
Hosting impressive parties for their child (16%)
Taking their child on lavish vacations (16%)
Giving their child a high allowance (14%)
Hiring a tutor (14%)

Although making a good impression seems to be at the top of most parents' lists, donating time and money
aren't far behind.

 

Selfish time for parents

 

Apart from the costs, school is actually something parents look forward to. Nearly all parents (91%) surveyed
admit to looking forward to at least one thing when their child goes back to school in the fall. Reasons for the
anticipation include a more regular schedule (51%), extra time to themselves (34%), a quieter home during the
day (28%) and not having to keep their child occupied during the day (27%).

 

To access savings on everything from school supplies to clothes to electronics and sports equipment, visit
http://www.retailmenot.com/ideas/backtoschool. And for more about learning to balance kid's extracurriculars
within budget, visit http://www.retailmenot.com/blog/extracurricular-activities-for-kids.html.

Report Methodologies
The Surveys were conducted between July 1 and July 8, 2014 and May 22 and May 28, 2013, among 1,008
parents and 1,123 U.S. residents ages 18 and over, respectively, using an email invitation and an online survey.
Results of any sample are subject to sampling variation. The magnitude of the variation is measurable and is
affected by the number of interviews and the level of the percentages expressing the results. In these particular
studies, the chances are 95 in 100 that a survey result does not vary, plus or minus, by more than 3.1 and 2.9
percentage points, respectively, from the result that would be obtained if interviews had been conducted with
all persons in the universe represented by the sample. The margin of error for any subgroups will be slightly
higher.

 

About RetailMeNot.com
RetailMeNot.com (www.retailmenot.com) is the largest digital offers destination in the United States. Our
mission is to help consumers save money and enjoy a hassle-free discount shopping experience. Since
November 2006, our users have shared hundreds of thousands of digital offers from retailers. Digital offers are
rated and ranked by users, ensuring that quality deals rise to the top and expired offers drop down the list.
RetailMeNot.com is operated by RetailMeNot, Inc., the world's largest marketplace for digital offers.

Shopping on the go? Download the RetailMeNot app for iPhone and Android phones or the RetailMeNot app for
iPad to access hot deals, browse top offers, popular stores and categories and get thousands of online and in-
store offers to shop when you want, where you want. Make sure to "like" RetailMeNot.com and authorize
the RetailMeNot app on Facebook, follow the company via Twitter @retailmenot and add us on
Google+. Consumers can sign up for RetailMeNot's Online and In-Store Newsletter by visiting:
http://www.retailmenot.com/signup. 

 

About RetailMeNot, Inc.
RetailMeNot, Inc. (www.retailmenot.com/corp/) operates the world's largest marketplace for digital offers. The
company enables consumers across the globe to find hundreds of thousands of digital offers from their favorite
retailers and brands. During the 12 months ended March 31, 2014, RetailMeNot, Inc. experienced more than
590 million visits to its websites. In 2013, RetailMeNot estimates $3.5 billion in its paid retailer sales were
attributable to consumer traffic from digital offers in its marketplace. Its mobile apps have been
downloaded over 16 million times. The RetailMeNot, Inc. portfolio includes www.RetailMeNot.com, the largest
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digital offer marketplace in the United States; www.RetailMeNot.ca in Canada; www.VoucherCodes.co.uk, the
largest digital offer marketplace in the United Kingdom; www.Deals.com in Germany; www.Actiepagina.nl, a
leading digital offer site in the Netherlands; Bons-de-Reduction.com and www.Ma-Reduc.com, leading digital
offer sites in France; www.Poulpeo.com, a leading digital offer site with cash back in France; and
www.Deals2Buy.com, a leading digital offer site in North America. RetailMeNot, Inc. is listed on the NASDAQ
stock exchange under the ticker symbol "SALE." Investors interested in learning more about the company can
visit: http://investor.retailmenot.com/.

Be sure to "like" RetailMeNot, Inc. on Facebook and follow the company via Twitter @retailmenotinc.
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